


Case study: Sage

THE CHALLENGE
Enabling more than 6 million customers with 
connected business apps and services, Sage is 
one of the largest software companies in the 
world—so it’s not surprising that its 
relationship with April Six spans products and 
continents. In late 2015, the brand was looking 
for nothing less than the disruption of a well-
established industry category: ERP (enterprise 
resource planning).
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THE SOLUTION
Repositioning Sage X3—the global brand’s 
flagship business management solution—as the 
simple, powerful alternative to legacy ERP 
solutions, meant developing a broad-based fully 
integrated program that could run effectively in 
10 different countries.
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RESULTS
YOY increase in MQLs two years running

OVER 10K
MQL’s delivered in FY’17

Nurtured MQL’s

conversion rate to SQL

Pipeline after 6 months

in sales opportunity

Engagement

increase in inquiries per month 

“Since the campaign kick off, April Six has 

demonstrated its expertise and deep 

understanding of a true multi-touch global 

campaign. Their approach to creative, mix 

of marketing programs and tactics, and 

content types has built the foundation of an 

innovative and compelling global campaign 

that I was proud to launch across 10 

countries."

Georgia Pantazis, Global Campaign Manager

45%

OVER 37M300%
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